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Who’s shaking up the industry 
today and making it a unique, 
successful, challenging 
and innovative sector? The 
members of the 2016 Counselor 
Hot 25. Check out their stories.

By Michele Bell, Betsy Cummings,  
Lauren Kravec and C.J. Mittica

The ability to stand out 
today is crucial to suc-
cess. It determines 

who gets noticed and who 
rises to the top at a time when 
just about everybody is doing 
something to get attention. 

The people on the follow-
ing pages epitomize success 
today; they’re not only helping 
to grow their companies, but 
also growing their own pro-
files and getting noticed. It’s 
the 2016 Counselor Hot 25 – a 
group of people who are mak-
ing noise in the promotional 
products industry and reaping 
the benefits. 

These professionals are 
certainly taking the market by 
storm and most definitely not 
looking back. They’re spark-
ing creativity and innovation 
in the industry by approach-
ing the business in highly 
unique ways. As a whole – 
listed on the following pages 
in alphabetical order by first 
name – it’s a group that stands 
out for its energy, vision and 
inspiration. 
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SHARI VERRONE 
Shari Verrone had an instant hit when she created an elaborate center-
piece for a friend’s baby shower in the vein of a three-tiered wedding 
cake. Soon enough, Stackable Sensations (asi/332999) was launched 
with creative bundles for all of life’s biggest moments, but Verrone’s 
business took a left turn into promotional products when a client asked 

to put a logo on 500 "Get 
Well" trays.

“I thought to myself, 
‘Hmm, I can do one cake, 
or I can do 500 pieces,’” 
recalls Verrone, a New  
Jersey native. 

Thirteen years later, Ver-
rone ensures the company 
continues to draw from the 
same creative vein. A few 
engaging company promo-
tions include Willy Wonka-
esque chocolate bars with 
golden tickets and bath-
room stall self-promos for 
a captive audience advising 
“Don’t Flush Your Marketing 
Dollars Down The Tubes.” 

“You have to really wow 
people with creativity to 
keep their attention, and 

I’ve never forgotten that,” says Verrone, who credits an early mentor, 
Michelle Tomczyk, for instilling that lesson. At home, the proud soccer 
mom and wife juggles it all and loves to travel with her husband, teen-
age girls and parents.

SETH COHEN
Promotional products are a family business in two ways for Seth Cohen. 
The sales representative for All-In-One (asi/34256) is the son of founder 
Harris Cohen and has been attending trade shows since he was 12 years 
old. Despite being around the industry since childhood, working for the 
family business wasn’t Cohen’s plan until he was in college. After earning 
his degree in neuroscience and psychology, he started an unpaid research 
internship, but worked for his parents during off hours for money. Eventu-
ally, the internship ended and he joined All-In-One full time.

“It wasn’t social enough for me,” he says of his research internship. 
“Now I talk to 100 peo-
ple or so a day. I get to 
meet all these people 
in different situations 
and learn from them.”

Outside of work-
ing with his biological 
family, Cohen sees the 
promotional products 
industry as a family in 
itself. “Even somebody 
that would be a direct 
competitor will help 
you. Everyone is very 
friendly and open,” 
he says. “There’s a 
support structure 
that isn’t in any other 
industry.”

STACEE GILMORE 
Stacee Gilmore’s mother ran an office 
supply and promotional product company 
for 26 years. Was it fate that her daughter 
would follow in her footsteps? “She wanted 
me to get a corporate job and not take this 
small-business route,” says Gilmore. 

It didn’t work. After a brief dalliance in 
the corporate world, Gilmore took over the 
promo business and created Promotions 
Pronto (asi/301257) a decade ago. As the 
sole salesperson, the St. Louis-area resident 
is bumping up against a million dollars in 
sales through deep relationship building 
and impeccable customer service. Gilmore 
is active with several nonprofits and cham-

bers of commerce, tapping into her proficiency for networking and the pleasure 
she takes in helping others be successful. And when she says she’s very close with 
family, it’s not just lip service – mom still works in the business too. 

TAYLA CARPENTER 
At iPROMOTEu (asi/232119), Tayla 
Carpenter’s main job is helping the dis-
tributor meet its technology initiatives. 
But it’s her work spearheading The 
Women’s View, a collaborative program 
for the company’s female owners and 
employees, that is galvanizing the Bos-
ton native. “I thought it was a unique 
way to support women in the indus-
try,” says Carpenter, “but it was also 
uncharted territory, so I was very much 
intrigued by the challenge, opportunity 
and potential rewards.”

Carpenter coordinates a bevy of 
efforts, from webinars and online forums to an advisory council and 
networking receptions. When she’s not hatching plans to expand the pro-
gram, the music lover moonlights as DJ Neo Dawn, performing at clubs 
and private events. “When I’m at a party and the DJ’s really bad,” Carpen-
ter says, “I get irritated and say ‘Why didn’t he play that?’ I’ve always had 
the desire to keep the party going.”

TERRI TOLMACK
With her upbeat and outgoing personal-
ity, it’s surprising that Terri Tolmack was a 
self-described shy kid growing up. If she’s 
as shy as she says, then how would this 
up-and-coming Proforma owner be able to 
nearly triple her sales in a year?

“I just became creative and innova-
tive and decided that there was nothing 
I couldn’t do,” she says. If her clients had 
an idea, she would run with it, and if she 

couldn’t come through with the exact product a client wanted, she could 
find an alternative that would make them just as happy, which is what she 
did when a client in the music industry wanted a customized bronze divider. 
After deciding that bronze was too costly, she came up with the idea to use 
wood and was able to personalize it to fit the company’s image, and the 
order was a success.

It’s that response to her work that drives her. “I’m a people pleaser, so I 
just love it when I’ve created something that is just over the top for them,” 
she says. “I can take their vision and create it and make it into reality.”
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